
Deli & Market



➔ Increase Engagement

➔ Build Social Proof

➔ Create Similar Audiences 

➔ Increase Page Likes and Follows

➔ Branding

➔ Increase Sales

Overall Campaign Objective: Increase Valentine’s 
Day chocolate covered strawberry pre-orders

Overall Campaign Strategy: Exchange coupon for 
email & customer name

Results/Tactics:

Step #1: Conversion Campaign



Step #2: Retargeting Campaign

Overall Campaign Objective: Retarget 
customers who interacted with page & didn’t 
download or redeem voucher



Insights/Analytics: Total Ads Created & Income Generated

Impressions: 8,827
Leads: 523

Cost Per Lead: $0.10

Vouchers Claimed: 200
Total Campaign Spend: $104.15
Income Generated: $3,990
Avg Order: $19.95


