
PIZZERIA SHOP



Step #1: Conversion Campaign

➔ Increase Engagement

➔ Build Social Proof

➔ Create Similar Audiences 

➔ Increase Page Likes and Follows

➔ Branding

➔ Increase Sales

Overall Campaign Objective: Increase local foot 
traffic & brand awareness to conference center 
attendees

Overall Campaign Strategy: Exchange coupon for 
email & customer name
Results/Tactics:



Step #2: Retargeting Campaign

Overall Campaign Objective: Retarget 
customers who interacted with page & didn’t 
download or redeem voucher



Insights/Analytics: Total Ads Created

Impressions: 11,767
Leads: 153

Cost Per Lead: $0.27



Analytics Cont’d: Total Ad Spend

Vouchers Claimed: 37
Total Campaign Spend: $215
Income Generated: $628.63
Avg Order: $16.99


