


Step #1: Video Views Campaign

➔ Increase Engagement

➔ Build Social Proof

➔ Create Audience

➔ Increase Page Likes and Follows

➔ Branding

Overall Campaign Objective: Increase event/brand 
awareness via social media ads and engagement in order 
to create consumer buy in and ultimately increase ticket 
sales 
Overall Campaign Strategy: Social Media ads and 
brand/event engagement via Event Production Page 
and Event Page. 

Results/Tactics:



Step #1 Cont’d: Video Views 
Campaign

Target Audience Objective: Find appropriate 
fan/consumer base which will engage with SM 
channels as well as convert to ticket sales.

Target Audience Reach: Initial audience to test 
consumer engagement and interest as well as 
conversion to ticket sales.

➔ Fans and Friends of the Page

➔ Lookalike Audiences of Page

➔ Lookalike of Video Views

➔ Interest/Behavioral Targeting



Step #2: Event Response Campaign

Promoted Audience:

➔ Fans of the Page

➔ People that have engaged with Page

➔ People that watched percentage of 

Video 

➔ Email List



Step #3: Retargeting 
Campaign

Retarget Audience:

➔ Event Responses

➔ People that watched percentage of 

video

➔ Abandon Carts

➔ Landers

➔ Excluding Purchased



Step #3: Retargeting - Discount Tickets

Retarget Audience:

➔ Event Responses

➔ People that watched percentage of 

video

➔ Abandon Carts

➔ Landers

➔ Excluding Purchased



Analytics: Total Traffic

3,626 Visitors



Insights/Analytics: Total Ads 
Created



Analytics Cont’d: Total Ad Spend

$2,701 / 3626=

$0.74 LEADS

COST PER LEAD:



Analytics Cont’d: Total Ticket Sales


